
What is the best way for a marketing agency to help their clients
create a concept for their own Metaverse platform?

Once the agency has a clear understanding of the client's needs, they can conduct research on
current Metaverse platforms and trends. This research will give the agency a good
understanding of what features and functionality are currently available, as well as what users
are looking for in a Metaverse platform. The agency can use this information to develop a
unique concept for the client's platform, highlighting differentiators that will make it stand out
from the competition.

After the concept has been developed, the agency can work with the client to identify key
features and functionality that the platform should include. This can include things like virtual
reality, social interaction, and e-commerce capabilities. The agency can also help the client
create a roadmap for developing and launching the platform, taking into account timelines,
budget, and resources.

Once the platform is launched, the agency can help the client create a marketing and
communications plan to promote the platform and build a community of users. This can include
tactics such as social media campaigns, email marketing, and influencer partnerships. The
agency can also help the client to create content that will attract users to the platform, such as
tutorials, guides, and user-generated content.

It's important to note that creating a Metaverse is a complex task, that goes beyond the
marketing agency's expertise and may require the help of other experts such as game
developers, VR/AR experts, and infrastructure experts.

The most strategically important requirements of a metaverse platform for
business are:

● Download-free access via web browser



● General access without special equipment such as powerful
computers or VR glasses

● No specific internet speed requirements
● Highly realistic to photorealistic graphics and avatars to allow users

to identify with the platform
● The platform must be white label and accessible through the

brewery's domain
● Flexible platform that can be adapted at any time - for example:

additional 3D worlds, new features or technologies
● The platform must be scalable in terms of the number of users
● Easy implementation of interactive 3D objects (such as products)

How can a marketing agency benefit from having its own
Metaverse platform?

Increased brand awareness: Having a Metaverse platform allows the agency to showcase their
expertise in this emerging technology and attract new clients who are interested in creating their
own Metaverse platforms.

New revenue streams: The agency can monetize the platform through in-app purchases,
advertising, sponsorships, and other revenue-generating opportunities.

Improved customer engagement: The agency can use the Metaverse platform to provide
interactive and immersive experiences for their clients' customers, which can improve
engagement and loyalty.

Data collection and analysis: The agency can collect data on user behavior and preferences,
which can help them to create more targeted and effective marketing campaigns for their clients.

Improved team collaboration: The Metaverse platform can also be used as an internal tool for
team collaboration, allowing employees to work together in a shared virtual space, regardless of
their physical location.

Enhanced creativity: The metaverse platform can serve as a sandbox for the agency to test new
ideas and approaches, and can also be a source of inspiration for the agency's clients.



It's important to note that creating and maintaining a Metaverse platform requires significant
resources, expertise, and investments. Agencies should carefully consider the costs and
benefits of creating a Metaverse


